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2020 Top 15 Cookie Sellers

The Top cookie sellers will learn about how to develop their
personal brand, do a photo shoot, meet photographers,
producers, writers and hang out with RP3’s CEO Beth
Johnson and Girl Scout CEO Lidia Soto-Harmon. RP3 is one
of the country’s top creative agencies focused on building
agency new ideas, technologies and experiences. This program will
help us tell the Girl Scout Story. The event will be held on
Saturday, April 25th from 10AM-2PM - girls who qualify will
be notified.

2020 Cookie Program Dutei *

Key Order Phase December 16, 2019 - January 13, 2020
SU Cookie Deliveries January 20, 2020 - February 1, 2020
Booth Sales February 7, 2020 - March 8, 2020
Cupboards Open February 12, 2020

Cookie Weekend February 21 - 23, 2020

Cookies on the Go! March 9 - March 15, 2020
Cookie Sales End: March 15, 2020




Dear Girl Scout Family,

We hope you enjoy the first issue of Cookie
Connection, a magazine about all things Girl
Scout Cookies! Like all our programs, the

Girl Scout Cookie Program has a long history of
helping girls master fundamental life skills.

We encourage all Girl Scouts to participate in the £
Cookie Program. It is a vital part of our program
and provides essential funds to support our
Movement and troop activities. When troops earn
funds they are able to support their good works
in their community and pay for their troop activities. They learn the value of a
dollar. Learning to manage money wisely is one of the most important life skills
girls can learn. Our Cookie Program teaches girls how to budget, manage cash
flow and even pay bills on time!

All net revenue raised through the Girl Scout Cookie Program—100 percent—
stays with our Council and troops. Girls decide how to use the money earned
towards a project that will improve their hometown, donate the money to a
worthy cause, or take part in amazing experiences like troop travel.

Many of today’s successful businesswomen will tell you they got their business
savvy from selling Girl Scout cookies. With over 50 million alumnae, 57 percent
say that the Cookie Program was beneficial in the development of their life
skills. That is because the program teaches skills with practical applications.

We hope your Girl Scout participates this year. Troop involvement can range
from direct sales with the order form, online and booth sales. We hope you
agree, participating in the Cookie Program is for every Girl Scout.

Sincerely,

el i

“When girls learn their

Lidia Soto-Harmon
Ceo 0 power, they are
. unstoppable”
glrl scouts -Lidia Soto-Harmon

nation’s capital

Cookie Connection, First Edition, ©2019 Girl Scouts Nation’s Capital



' 5 Skills for your Cookie Boss

GOAL SETTING: vour Girl Scout sets cookie sales goals individually and with her team, and
creates a plan to reach them.

Impact: Girl Scouts are more likely than non-Girl Scouts to have a strong sense of self 80% vs. 68%,
achieve excellent grades 53% vs 45%, and graduate college 70% vs 60%.

and what to do with their earnings.

Impact: 62% of Girl Scouts are more likely than 42% of non-Girl Scouts to seek challenges and learn
from setbacks. Additionally, in learning settings Girl Scouts are 80% more likely to take an active role in
decision making vs 51% of non-Girl Scouts.

o@b DECISION MAKING: Girls decide where and when to sell cookies, how to market their sale,
/

MONEY MANAGEMENT: cirls develop a budget, take cookie orders, and handle

customers’ money.
Impact: Girl Scout alumnae report a higher income averaging $51,700 than non-alumnae, $42,200. Also
90% of girls say it is important for them to learn how to manage money.

PEOPLE SKILLS: vour Girl Scout learns how to talk to, listen to, and work with all kinds of
people while selling cookies. Impact: 60% of Girl Scouts versus 43% of non-Girl Scouts are more likely
to develop and maintain healthy relationships.

BUSINESS ETHICS: vour Girl Scout is honest and responsible at every step of the cookie
sale. Her business ethics reinforce the Positive Values she is developing as a Girl Scout.
Impact: 75% of Girl Scouts are more likely than 59% of non-Girl Scouts to have positive values.

Why Do These
5 Skills Matter?

Because when a girl has learned these skills, she’ll be poised for
career success. In a Girl Scout, future employers will find:

A girl who can set goals and meet deadlines.

A girl who works well with others.

A girl who understands customers.
A girl who can influence others.
A girl who is honest, trustworthy, and reliable.




Cookie Confidential

The Lemon-Ups will be announced by GSUSA on January 7, 2020!

Help us make the biggest splash ever, by keeping this exciting Cookie
Confidential information classified. So no posting on Twitter, Facebook,
| Instagram or Snapchat until January 7, 2020. Our program kicks off

on December 16, and the cookie will be available on the Digital Cookie
platform. We'll be sure to build anticipation, but we need YOU to keep it
Top Secret and all buttoned up. And then watch the sales fly in!

NEW 2020 Packaging!
New Look - New Price! D

The Iconic brand gets a package refresh! With new
pictures of Girl Scouts doing what THEY want to do. Be
it Stem, the Outdoors, Life Skills or Entrepreneurship.
Girl Scouting is “for girls, by girls” where Girl Scouts take
the lead. Our mission is clear, and it tastes really sweet!

For the first time in nine years, Girl Scouts is increasing s . : Ll

the price of Girl Scout Cookies. Specialty brands, TS oLy ©

S’mores and Toffee-tastics will cost $6.00, while the

core varieties are $5.00 a box. When customers buy Girl Scout Cookies they are getting more than a delicious
cookie, they are also supporting the good work of Girl Scouts.

2019 Girl Scouts Nation’s Capital Cookie Ranking

1,254,740

]
976,249 4.5 Million Boxes Sold!

595,605

368,216
297,826

293,932
174,866
Toffee-
tastic

Thin Mints
Tagalongs
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Today’s Girls, Tomorrow’s Entrepreneurs

A 2019 study by the Girl Scout Research Institute probed girls to gain a better understanding of their
interest in entrepreneurship.

1. Today’s girls are already thinking like entrepreneurs. They possess many of the traits
we know are linked to entrepreneurial success and are socially conscious problem-
solvers.

2. Girls are already exploring their entrepreneurial interests. And when it comes
to future careers, girls care about gaining gender parity, having financial stability
and being able to use their talents to make an impact.

3. Although girls expressed confidence in their ability to be entrepreneurs,
they also identify key challenges to getting started, including a fear of risk and
gender stereotypes.

4, Girls need additional support and encouragement in the entrepreneurial
space. They are clear about what they want: more learning opportunities and real-
life access to role models.

5. Black and Latina girls are especially interested in and particularly poised to become
leaders in entrepreneurship; we need to support their interest and help them reach their
goals.

Six in ten girls have an entrepreneurial mindset.’

Yt P42X §i49

The dirls who are still developing their entrepreneurial mindset need the most support
when it comes to community problem solving, innovative thinking, and challenge
seeking—that is, they are less likely to see failure as an opportunity to try adain.

1. Recognize and celebrate the great things girls are already doing. I,-
| -

2. Acknowledge and encourage girls.

3. Encourage girls to overcome the fear of failure.

4, Give girls the chance to “try” entrepreneurship in a safe space.
5. Ensure girls have access to financial literacy education.

-

-

¥
‘LE_ -‘w:"

6. Connect girls to mentors.

7. Eliminate gender biases from dialogue to nurture girls’ interest in
entrepreneurship.

8. Teach girls about social entrepreneurship.

To read the complete study go to
https://www.girlscouts.org/en/about-girl-scouts/research.html



If at first you don’t succeed, ‘dust yourself off and try
again’ is the motto of Girl Scout Ambassador Vivian-
who was selected as a winner in the GSUSA Cookie
Pro competition.

Twenty-four Girl Scouts were chosen nation-wide and
given the opportunity to travel to sunny California to
visit Warner Bros Studios and get an inside look at
the work that goes into creating the super-heroines
of DC Comics. They, just like Girl Scouts, are motivat-
ed, resilient, and determined to succeed!

DAILY@YPLANET
THE SUPER HERD GIRLS
.""-"5 o P L

This is the second time that Vivian entered the Cook-
ie Pro Contest. “I saw that this year was focused on
animation and I really like drawing and telling stories.
So, | thought this was the perfect opportunity to tell
my Girl Scout Cookie story.”

The Girl Scouts toured Warner Bros facilities and
interacted with women animators. “My favorite part
of the trip was when we got to walk around the
workplace. | could see people working and really
enjoying work. Each worker’s cubicle had their favorite
character”

Cookies power amazing adventures for girls, they also
generate some life lessons for the future. Reflect-

ing on her first experience at a cookie booth, Vivian
learns more about herself every year. “The best thing
that I've gotten from the cookie program was how to

Girl Scouts of the USA

2019 Cookie Pro Winner

Girl Scout Vivian L.
Germantown, MD

Level: Senior | Favorite Cookie: Savannah Smiles

talk to people. | was shy when talking—it really

taught me how to step out of my comfort zone.
I've gotten a lot more opportunities because of
that.”

We asked her what advice she would give to a
younger Girl Scout who may be participating

in their first cookie season, “I know that asking
someone who looks like they don’t want to talk
to you is scary, but the scary part only lasts for
like five seconds. Just go for it!”

In her spare time Vivian continues to make
strides towards her dreams to be an animator
and a writer. She currently writes for her school
paper and for a youth led publication called
iGeneration Youth. She is very passionate
about Environmental Justice and has an article
featured on MSN.

Vivian says that she likes selling cookies, be-
cause it has taught her interpersonal skills and
she has met so many great people through the
program. She said going to the cookie confer-
ence in California connected her more deeply
to the Girl Scout movement. She met many girls
and volunteers passionate about the Cookie
Program and that has inspired her to get more
involved with Girl Scouts.

B |
...........

...........
................

WELCOME
SCOUT CooK




Want a way to get your Girl Scout nationally recognized?
Get excited for the third annual Girl Scout Cookie Pro
contest! Girls from participating councils will have an

opportunity to enter for a chance to win an exciting trip

to Orlando for a once-in-a-lifetime Cookie Entrepreneur

Experience including full VIP access to G.I.R.L. 2020, the

largest event for girls in the world!

Who is eligible to participate? Registered Girl
Scout Cookie Program participants from opted-in Girl Scout
councils who are selling cookies during the 2019/2020

season
When can girls enter? February 1- March 31, 2020

How do girls participate? By submitting a complete
entry at girlscouts.org/cookiepro, which will include
answering a set of required questions and uploading a
personal photo.

What will girls win? 24 girls nationwide—4 per Girl
Scout grade level—will win an exciting trip to sunny Orlando,
FL for the Cookie Entrepreneur Experience of a lifetime at
G.I.R.L. 2020! The 24 lucky winners will get an opportunity to:

- Travel to sunny Orlando, FL for an epic Cookie Entrepreneur
Experience with their parent/guardian

« Enjoy full VIP access to all G.I.R.L. 2020 activities

- Have breakfast with GSUSA CEO and Council CEOs

- Embark on epic adventures at a local amusement park

- Attend a Girl Scout alums coaching session to build
entrepreneurial skills

« Get recognized on the EXPO Hall main stage and through a
featured story at the Entrepreneurship Pavilion




10

Digital Cookie Platform

Girl Scouts can use e-commerce to sell cookies!

Innovation is part of a Girl Scout’s DNA, which is why Girl Scouts Nation’s Capital has
added e-commerce to the list of 21-century skills girls can learn. Digital Cookie uses the same
platform girls already use for the Fall Product Program. This allows parents an easy way to work
with their girls to build customer lists, reach out to customers by email, accept credit card payments
and offer shipping or girl delivery.

Remember, the online channel is just one more way for girls to gain entrepreneurial skills and earn
money to finance their dreams. Girls can create an avatar, record a custom audio greeting and earn
virtual rewards as they set a goal and track their progress. When Girl Scouts sell Cookies, they’re getting a
taste of what it means to be successful in business and in life.

Let’s work together to help your Cookie Boss unleash her leadership skills.
Get started at: www.gsdigitalcookie.com/gsnationscapital

How to Support Your Cookie Boss

Listen to her practice her sales pitch.
Review cookie materials together.
Help her set practical and useful goals about what she wants to learn and earn.

How to Support Your Troop

Go to the Troop Family Cookie Meeting.

Sign and return all permission slips.

Provide transportation for orders and deliveries.

Help your Girl Scout network with family and friends, but let her do “the ask” so she can learn
important business skills.

Get permission to sell at your place of work, worship or other locations.

Gift of Caring

Troop2Troops is our virtual Gift of Caring
program where cookies are shipped

Troopz']‘]{()()]ls @"\«% directly to the USO of Metropolitan
Girl Scouts Nation’s Capital —‘.A:\T\\ Washington-Baltimore, which shares

them with veteran hospitals and military g
lounges in airports in our region.

Hometown Heroes allows troops to

Hometown donate to a local cause or group they poad
H are passionate about. Girls choose their | -
eroes. local Hometown Heroes and sell cookiesl 9
to donate at the end of the Cookie | ﬁ
Program. AN

e



Bling Your Booth

W The Bling Your Booth contest inspires troops to design a booth to attract more customers. Girls
oUr

youewy’  have fun coming up with a theme and creating a “Blinged” out Booth.
808!

10 Use social media to tell your friends where and when you will be selling Girl Scout Cookies
2 e Don'’t forget to send a reminder to your online customers—they will want to buy more cookies

30 Ask your customers to post your location on their social media for their friends to see

To participate, post your photo to Facebook.com/gscnc by March 16, 2020. Include your troop
number, leader’s name and email. Official voting will begin on March 23 with the troop with the most
likes winning the Bling Your Booth patch.

Questions? Contact Victoria Upton, vupton@gscnc.org

2019 Top 10!

- O Girl Scouts.

ere Girls Grow Strong.

Girl Scout ;|
Troop 18055 | &



Where can a cookie take you?

The Girl Scout Cookie is more than an iconic brand, it paves
the way for many Girl Scouts to finance their dreams.

Girl Scout Troop 2613 from Washington, DC knew
they wanted to do something worthwhile with the
money earned selling Girl Scout Cookies. Initially
they planned to use their proceeds to take a cruise
and volunteer with a local charity in Jamaica. They
saved their cookie proceeds for almost four years,
then Hurricane Maria devastated Puerto Rico. They
immediately thought of ways they could help their
Girl Scout sisters.

In a group interview, three Girl Scouts from Troop
2613 told the Cookie Connection how they planned
their humanitarian project by using their Girl Scout
Leadership Experience: Discover, Connect and Take
Action to benefit Girl Scouts of the Caribe.

“The best part about participating in the cookie
program, was realizing that we could set a goal, save
money and learn how to manage our troop finances
in order to achieve our vision,” said Girl Scout Senior
Lalah C.

In the year they have been together this troop is very
involved in community service. Several of them have
earned the Girl Scout Bronze and Silver Trefoil Awards,
and are now working on earning the Gold Award. They
are familiar with hard work, goal setting and money
management. “A benefit from the cookie program was
learning how to save, to help pay for our trip and give
back to the girls,” said Senior Amaya B.

“My favorite experience was connecting with the Girl
Scouts of the Caribe and seeing how that community
came together to help one another. When we arrived
in Puerto Rico people were already rebuilding houses.
We weren’t old enough to help, so we helped pack up
non-perishables to give to families,” said Lalah.

“My favorite part was when we split into groups and
went to the different homes. | loved seeing how

12

happy the people were when we brought them the
bags,” said Senior Amaya B., “l could see the joy in
their faces from seeing Girl Scouts helping them in
their time of need.”

In the past, the troop has been featured in the
Washington Post for hosting financial literacy
workshops for their community.

Being from Washington D.C. they are also interested
in public policy. Before the trip to Puerto Rico they
visited with Congressman Luis Gutiérrez, to learn
about the culture of Puerto Rico and what they
would encounter after the hurricane. He told them
it would be a culture shock, but to help in any way
they could.

Participating in the Cookie Program has been a great
benefit to Troop 2613. They have learned professional
skills that they can use later in life. The girls agree
the program has helped them learn business
etiquette and how to use money wisely.




What Are Philanthropic Rewards?

hen Girl Scouts participate in the Cookie program they’ll know how to help people in need.
We are excited to announce two new philanthropic rewards this year.

The Shoe That Grows:
This year when dirls reach 500+ boxes a pair of shoes will be donated P
to a child in need. Girl Scouts Nation’s Capital is partnering with Because girl scouts »

cookie program

International, a non-profit that distributes The Shoe that Grows, a unique
shoe, for kids living in poverty. The shoe expands up to 5 sizes, meaning it
can last for years! Without shoes, children are vulnerable to soil-transmitted
diseases and they cannot attend school. Something as simple as a shoe that

expands allows kids to get educated and stay healthy for years. VTHE SI{IB(E?}TI;DTTEROWS
Learn more about their great work at https://becauseinternational.org/

National Women’s History Museum:

2020 marks the centennial of the ratification of the 19th Amendment,
granting women the constitutional right to vote nationwide. To
commemorate the historic milestone for women’s history, Girl Scouts %
Nation’s Capital is partnering with the National Women’s History Museum.
When participating girls reach 1500 packages sold, they will earn

girl wouts@
nation’s capital

membership to the National Women’s History Museum and a special patch § :gﬁ:‘\;
which acknowledges their contribution. The museum, when built, will % :'U"‘::’U“;
showcase inspiring women in American History such as our founder Juliette

Gordon Low. g

Learn more about women’s history at https://www.womenshistory.org/

A
,'
V/

4

o CAN'STEAL
THE SHOW.

Gold Award Girl Scouts can change the narrative for
the better. They are/leaders and innovators who find

solutions to make an impact beyond their communities.

|
Invest in gold, invest in girls the world needs. GOLD AWARD GIRL SCOUTS

girls the world needs




Melissa Cockrell
Pastry Chef

Chef Melissa loves the sweet life. Born and
raised in Northern Virginia, she studied the
culinary arts with a focus in baking and pastry
at The Arts Institute of Washington in Rosslyn.
She developed a passion for food at a young
age; watching her family cook, she always
offered to help.

Girl Scout Lemon-Up Pistachio and Raspberry Strata

PTS Full recipe on gscnc.org!

Don't feel like making this?
Visit RIS DC and order this treat!
2275 L St NW, Washington, DC 20037

Meet a Smart Cookie

Girl Scout Alumna
Kassidy B. from
Falling Waters, West
Virginia agrees with
one thing about
cookies, it brings
people together.

After being a Girl

Scout for 13 years,

Kassidy knows the

Gold Award Girl Scout, Kassidy, on left ins and outs of the
Cookie season. Her mom was her troop leader and
she’s been on multiple trips with her troop. “When
we visited Savannah, GA to see the birthplace, |
learned so much about our founder, Juliette Gordon
Low and I really enjoyed meeting new people and
learning about them too,” she said.

Through the years, Kassidy has so many memories
of selling Girl Scout cookies. It brought her and her
mom so close and gave her experiences she will
never forget. “Cookie booth time was definitely the
most memorable. It was cold but we always had so
much fun and drank lots of hot chocolate- because
it was 10 degrees outside.” My troop included
the same dirls all the way through and we had a
family bond. | would have never gotten so many
14 experiences without Girl Scouts.

Creativity is what drives Kassidy
and what made the troop
activities fun. She enjoyed
helping younger Girl Scout
troops make their cookie season \
more interesting, “We did a lot -

of crafts to raise money for —
different charities and help our sister troop with their
events and meetings.”

Today, Kassidy is a freshman in college studying to
be a counselor, said, “I always liked working with kids.
The cookie program helped me learn to speak up
and not be afraid to talk to people while keeping a
positive attitude. I've had so many customers come
back and say they weren’t going to buy anything, but
my attitude changed their mind.”

Cookie Connection asked her, what would be her
advice to a first-time cookie seller, “Be friendly. Don’t
be afraid of people and be professional. Always use
your manners, because a positive attitude goes a
long way. People won't forget cheerfulness.”

Tell us your Story!

Fill out our survey at gscnc.org - Your story may be
on our website or upcoming publication!



girl scouts
cookie program

NEW.

Cookie season
is more fun
w fmlly

Bring the whole family together for tons of fun and learning with our brand NEW Girl Scout
Cookie Program pin collection!

Each Girl Scout grade level will have its own set of requirements to help families guide their Girl
Scout as she runs her own cookie business year after year. Girls can earn all 13 pins in the
collection—one unique pin for every year they participate!

Learn more at: girlscouts.org/entrepreneurfamily.

COOKIE © €&
ENTREPRENEUR
Family

GIRL SCOUT COOKIE PROGRAM PIN COLLECTION

15
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Girl Scouts Nation’s Capital
4301 Connecticut Ave, NW, Suite M-2
Washington, DC 20008

www.gscnc.org | (202) 237-1670

f facebook.com/ @GSCNC
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